
FOR GROUP LEADERS
How to use this February Action Sheet

As you plan for your meeting this month, take a few moments to consider the big picture. We want to be at
peak capacity should there be climate action in Congress this summer. If action doesn't come that fast, it
won’t be wasted effort, because we won’t stop until it’s done.

Part of getting ready is having a good strong group that is ready to mobilize. Another part of getting ready is
building understanding in your community, district and state that carbon pricing is popular, using print,
broadcast and social media. And since those voices need to not just be ours, growing grasstops support is
important. Lastly, your lobbying is important. Our events and actions in the coming months will revolve
around those priorities.

This month’s Exercise your LTE muscle and show support for carbon pricing! action offers a bunch of
ideas to start your volunteers on an LTE workout. Letters to the editor are a powerful way to show strong
support for carbon pricing/carbon fee and dividend/the bill, especially when the LTEs cite endorsements
from prominent community leaders.  Ask a volunteer who regularly submits LTEs to lead this action.

It’s been a challenge for many of us to grow our groups during COVID, so we made a menu of things you can
do to promote your group online. Look over our Get the word out to your community action and consider
which ideas work best for your group. Talk to a few people ahead of time to plant the seeds of interest.

Don’t skip the communications exercise on Making Requests--it holds the key to achieving your goals!

If your chapter will meet a�er Presidents’ Day - February 15 - paste our Social Media Bonus Action into the
February meeting email that you send to your chapter roster so that everyone can participate in our
Presidents’ Day TweetStorm.

Please be sure to check with your Liaison or designated appointment setter to ensure that someone
clicked the link in Amy Bennett’s February 2 email about appointment setting for our March 22-26 Lobby
Week. Also please work on creating the best possible lobby teams for your March Lobby meetings.

A sample meeting agenda (suggested time is 50-75 minutes)
1. Welcome round: What’s something you do for fun or distraction these days? 5-10 minutes
2. Give people the link to sign up for our Monthly Calling Campaign, cclusa.org/mcc, and encourage them

to go there now and sign up while others share a recent success - 10 minutes
3. If attendees have seen Diane Randall’s presentation, invite them to share something they learned or are

thinking about a�er hearing her speak. If you have a big group, use breakout rooms - 5-10 mins
4. Do the two actions and the bonus action in the Action Sheet - 5-10 minutes each
5. Do the Communications Exercise in the Action Sheet, either in breakout rooms or as a group - 10 mins
6. End with each person stating what action they will take in the next month - 5-10 minutes
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http://cclusa.org/mcc

